
●First

■ Second

● Third

○ Forth

■ Fifth

● Sixth

○ Seventh

■ Eighth 

Click to edit the theme title

October 2024

AI SEO

Optimize Your Content
for AI Discovery and

Boost Site Traffic
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Intro
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❖ SEO & Innovation Manager at 
WordLift

❖ Co-founder SearchSavannah

❖ Speaker at SearchAfricon

❖ SEO, PPC, Data Nerd
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AI Chatbots
Why SEOs Should 

Care
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Loss of organic traffic 
has become more 
prevalent
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Traffic loss 
doesn’t 
have to 
equal 
revenue 
loss
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Search Engine Land article 
by Philipp Götza

https://searchengineland.com/seo-grew-up-seos-didnt-447249
https://searchengineland.com/seo-grew-up-seos-didnt-447249
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Optimizing 
content for natural 
language queries
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Where to get 
additional queries 
to form your long 

tail keywords
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Look out for  
suggested  
questions on  
ChatGPT
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Review Google  
shopping’s  
“Refine results”  
feature
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relevant  
additional  
queries below  
the search box
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Pay attentions to questions  
on People Also Asked
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Leverage 
schema 
markup



●First

■ Second

● Third

○ Forth

■ Fifth

● Sixth

○ Seventh

■ Eighth 

Click to edit the theme title

Provide Google with ample 
information to confirm that your 
content matches the user’s intent
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Measuring AI chatbots traffic
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Free GA4 report

Inspired by Jes Scholz

Looker Studio Template

https://www.linkedin.com/feed/update/urn:li:activity:7236598806526451713/
https://lookerstudio.google.com/u/4/reporting/f71ef35e-4a46-4aaf-a737-0dc821006cc7/page/p_v372sk07hd/preview
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Thank You!


