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Google Algo 
Leak

A website doesn’t necessarily have to be 
big to be established as a trusted 
resource.

Google considers factors like the quality 
and helpfulness of content.



● Good and informative content helps 
building the brand

● Structured Data helps making 
content more visible

● SEO best practices make sure to 
turn your website into ranking 
material



HELPING SMALL BUSINESSES  
INCREASE THEIR ONLINE  

RELEVANCE WITH  
STRUCTURED DATA AND AI  

GENERATED CONTENT



KNOWLEDGE GRAPHS IN 
SEO



A knowledge graph is a 
semantic framework that 

maps out the relations 
between various pieces of 

information making it 
available to search engines 

and AI systems .



Nodes Triples Interconnected Entities & their specifications



 Knowledge Graphs offer a 
comprehensive solution to 
traditional SEO challenges in terms 
of:
● Understanding
● Visibility
● Discoverability 

⏱
It’s a matter 
of time!



Service/Product 
Markup



Structured data is like labeling each item 
on your website clearly. 
This code tells Google exactly what kind 
of information you have on your website.
  
With clear labels, Google can quickly 
grasp what your website is about and 
how it fits into their giant knowledge 
base.
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How does this 
contribute to 

traffic increase 
on organic 

search?



Building the authority of a 
business or a person as a 

credible player  in their 
domain by providing all the 
information  about them in 

one place  in the form of 
metadata .
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While structured data helps search engines 
understand the basics, content is what convinces 
them of your website's trustworthiness and 
expertise.  

High-quality, informative content shows Google 
that your website is a valuable resource for users.  



Generative 
Search 
engines are 
now doing 
the 
research, 
moving in 
the 
continuous 
loop 
between 
exploration 
and 
evaluation.
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● Search intent 👉 informational
What is the difference between plastic 
bags and reusable bags?

● Search intent 👉 Commercial
What are the best companies who sell 
laundry sheets in Europe?

● Search intent 👉 Navigational
Reusable bag manufacturers in the USA

● Search intent 👉 Transactional
I want to buy produce bags in the New York 
area



CONTENT CREATION AND 
OPTIMIZATION THROUGH 

DATA



“

Sam Altman

Knowledge databases 
are as important to AI 
progress as 
foundational models.

”

GPT models are actually 
reasoning engines 
not knowledge 
databases.



Hello Agent! 😊
● A business owner is short of time, and has an ambitious editorial calendar. 

● The core concepts are covered, and now they plan to expand to more broader topics, and need inspiration.

● Have semantically similar concepts that needs to be covered without hitting on the plagiarism/duplication 

land mine. 

● The intent here is not to use everything the agent gives, rather cherry pick the most relevant points- The 

magic of Human in the Loop. 🤖🤝󰠀

● To spend less time on certain type of content that can be automated- eg factual content. Provide useful 

information to readers at a glance. 



● Set Clear directions to meet our 

requirements, 

● Provide sample data for accuracy 

and to reduce instances of 

hallucinations, 

● Create an effective feedback loop to 

refine the output. 🔁



● Collect ideas to approach an existing content piece again. 

● Get a new perspective in approaching an article again. 

● Identify things missed out previously, that can help readers even more. 

Content Optimization



Factual Content

● There aren’t a lot of ways in which you can say 

apple is red & tasty. 🍎

● Content based on real places, things, people. 

With not a lot of room to get creative- rather 

we present facts in a better way. 

● To move faster and provide useful information 

to readers at a glance. 



Article Ideas 💡

Useful in instances where: 

● A business owner is short of time, and has an ambitious editorial calendar. 

● The core concepts are covered, and now they plan to expand to more broader topics. 

● Have semantically similar concepts that needs to be covered without hitting on the plagiarism/duplication 

land mine. 



Article Ideas 💡



Article Ideas 💡

● Content that gives value. Provides answers not just 

highlights problems. Helps users reach their goal. 

● User-first, marketing-next.



Enriching the Knowledge Graph



Meta Tags

● If you have a set of similar pages that can follow a 

particular style/pattern that can be replicated. 

● If it’s challenging to nail the essence of meta tags.



Internal Linking

● Save time! ⏳

● Uncover semantically linked 

articles easily. 



MEASURING THE IMPACT



Knowledge graphs enable search engines to 
understand and interpret content more 
accurately. 

This deeper understanding allows search 
engines and AI systems to associate online 
content with a wider range of relevant keywords

Average 
Increase in 
Keywords
+24.39%

Source: Semrush

฀฀

Boost in keywords YoY 
for one event website



Event-specific panel with the possibility to 
buy tickets from the result page of Google

+7%
Impressions

YoY

+8%
Clicks

YoY

Trends of clicks and impressions since the 
implementation of the knowledge graph

The site 
ranks for 
branded 
keywords 
and for 
speaker 
related 
content

Source of traffic data: GSC, January-May YoY



Express Legal Funding

Express Legal Funding

Here, you can see the SMB owner 

ranking in top positions + gaining 

rich results for various terms. 

Source: Google



Time Period: 2023 Vs 2022 | Oct-Dec

Increase in Clicks: 94.57%

Increase in Impressions: 165.24%

Performance of the vocabulary(SD Enriched) pages, 

that are semantically optimized and internally 

linked.  

Time Period: Last 3 months vs previous 3 months

Increase in Clicks: 93.8%

Increase in Impressions: 139%

Source: Google Search Console



Small business owner, who began his SEO efforts in the last 1.5 
years. 

Source: Google Search Console, Google Analytics

Organic Search

Organic search is the channel that is 

triggering more than half of the 

events for a small website. ⭐



Search Engine 
Spotlight



Search Engine 
Spotlight Credibility Booster



Search Engine 
Spotlight Credibility Booster

Local Hero Status



Search Engine 
Spotlight Credibility Booster

Local Hero Status Brand Storytelling



Search Engine 
Spotlight Credibility Booster

Local Hero Status Brand Storytelling



Structured data  and 
content  are your small 
business website's SEO 
secret weapon for 
brand visibility and 
customer attraction.



Let’s keep the 
conversation 

going!
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