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Introduction



Who is me?

According to Google:

Who is Doreid Haddad? Doreid 
Haddad, the Senior SEO 
Specialist at WordLift, is an 
expert in semantic SEO and 
knowledge graph development. 
With a deep understanding of 
the intricate workings of search 
engines, Doreid has honed his 
skills in applying out-of-the-box 
SEO techniques and developing 
semantic SEO strategies.

https://g.co/kgs/6pmXmj
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What is SGE and Why Should You Care?

Source: https://www.google.com/search/howsearchworks/google-about-SGE.pdf



What is SGE and Why Should You Care?

SGE, a component of Google's 
experimental program within 
Search Labs, utilizes 
cutting-edge Generative AI to 
enhance search functionalities. 
Its primary objective, as stated 
in Google's official blog, is to 
revolutionize search 
experiences by making them 
more interactive and 
personalized, shifting from 
passive information retrieval to 
active engagement.

http://www.youtube.com/watch?v=dVsiusLQy5Q
https://blog.google/products/search/generative-ai-search/


What is SGE and Why Should You Care?

● SGE Takes the Top Position 
(Position 0)

● The Search Generative 
Experience's influence extends to 
all internet users, creators, and 
businesses, fundamentally 
reshaping the way people use 
Google

● Sundar Pichai (Google CEO) 
compares the shift to SGE to the 
shift from desktop to mobile



What is SGE and Why Should You Care?
● The query now resembles 

regular language and isn't 
restricted like in Orwell's 
Newspeak. It can be longer than 
the historical limit of 32 words.

● The Featured Snippet has 
transformed into an "AI 
snapshot" that compiles a 
summary from 3 search results.

● Users can engage in a 
conversational mode and ask 
additional questions
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Google’s Search Generative Experience and the 
Future of eCommerce SEO

● Pros and Cons of the product

● A price range indicating the cost of the 
product

● Aggregated reviews gathered from 
different sources

● A comprehensive list of stores offering 
the same product

● Price information for each store offering 
the product

● Shipping details associated



Google’s trying to become a one-stop shopping 
destination

In my previous experience with SGE e-commerce, 
I, as a user, was able to accomplish the following 
on a single Google page:

● Easily locate the same product available 
across multiple stores.

● Find all the aggregated reviews in one 
place, eliminating the need for me to visit 
individual websites to gather information.

● Access all the prices in one convenient 
location, allowing me to compare them and 
select the best offer available.

● Obtain a clear idea about the shipping 
details.
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The role of E-E-A-T in the era of AI

Generative AI adoption is 
rapidly gaining 
momentum in 
workplaces, particularly 
within the marketing and 
advertising sectors, 
alongside advancements 
in technology.



The role of E-E-A-T in the era of AI

Balancing E-E-A-T and AI can 
lead to great results.

I did an experiment by 
writing an article with AI 
about AI-generated content, 
and it's ranking very well.
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How did this occur?



Google Shifted from Lexical to Semantic Search 
Engine

● 2010: Google acquires Freebase, a semantic 
database.

● 2012: Google introduces the Knowledge Graph, a 
semantic database for Google Search.

● 2013: Google releases the Hummingbird algorithm 
update, which enables semantic interpretation of 
search queries and documents.

● 2014: Google introduces the Knowledge Vault, a 
data mining system for expanding the Long Tail of 
Knowledge.

● 2015: Google releases RankBrain, a machine 
learning system for interpreting search queries.

● 2018: Google starts performing major core updates 
to its ranking algorithms with a focus on E-A-T 
(Expertise, Authoritativeness, and Trustworthiness).

● 2021: Google introduces MUM, a new technology 
that enables better semantic understanding of 
search queries, content in various forms (text, video, 
audio, image), and the "knowledge of the world".



Under the SGE Model, Google is 
Structured Liked This



Semantic SEO is crucial for adapting to 
the evolving landscape of search engines

Web Page Structured Data & 
Knowledge Graph



The role of E-E-A-T in the era of AI
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It's not just about crafting the article; it's about 
the individuals behind the content. Utilizing 
structured data and the sameAs property can 
clarify your identity for search engines.



The role of E-E-A-T in the era of AI
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Informing Google about the people you 
work with or the industry authorities you 
host webinars or events with is also crucial 
for gaining trust.



New Google Updates to enhance E-E-A-T
Monday, November 27, 2023

New in structured data: discussion 
forum and profile page markup

Wednesday, November 29, 2023

Expanding markup support for 
Organization details

https://developers.google.com/search/blog/2023/11/discussion-and-profile-markup
https://developers.google.com/search/blog/2023/11/discussion-and-profile-markup
https://developers.google.com/search/blog/2023/11/introducing-organization-markup
https://developers.google.com/search/blog/2023/11/introducing-organization-markup
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Utilizing AI to Automate some SEO tasks and 
Discover new Opportunities

Knowledge Graph AI Tools

Integrating the Knowledge Graph with AI tools is essential for 
automation and harnessing AI for your benefit



While anyone can 
employ ChatGPT to 
generate or enhance 
content, the approach 
can become overly 
generic when everyone 
follows the same path. 
However, what if we 
merge ChatGPT with our 
proprietary data within 
the Knowledge Graph 
and train the model 
using our specific 
information?

Utilizing AI to Automate some SEO tasks and 
Discover new Opportunities



Utilizing AI to Automate some SEO tasks and 
Discover new Opportunities

If I inquire of ChatGPT about my own identity, it 
is evident that he will be unable to provide an 
answer. 
However, if I utilize the WordLift extension for 
ChatGPT, which retrieves information from the 
knowledge graph, I will receive the desired 
response.

This process represents the critical element for 
achieving content success through automation, 
as content should be personalized based on the 
data at hand.
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Do you think 
we can rank 
higher?

Here are the 
suggestions 
to rank 
higher: …

🧠🤖🧐

INPUTS

…

TEXT TOOLS
APIsNLG

MEMORY KG

PLANNING

STORAGE KNOWLEDGE

inspired by “The Rise and 
Potential of Large Language Model 
Based Agents: A Survey”  on arXiv

www.smxl.it

Creating SEO 
Agent with AI

https://arxiv.org/pdf/2308.11432.pdf




AI + Knowledge Graph =  ����

AI + Knowledge GraphAI
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○ Seventh

■ Eighth 

Click to edit the theme title

Content 
Generation

Results 101.425

Additional 
clicks on the 

first 5 months 

252
total 

number of 
faq pages

4
e-commerce 

websites
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Click to edit the theme title

Questions?

��



Grazie!


