


What is the goal of the search engines? 



Provide searchers with
timely, relevant results, 
that they can trust to 
answer their search queries. 





Searchers SEO
[Customers & 

Potential Customers]

Search

Engines

Technology 
Centered Design

User Centered 
Design



• Discoverability
• Quality
• Relevance



What’s 
important to 
Bing

What’s 
important to 
You

What’s 
important to 
Searchers



SEO is a Long Term 

Investment

You Need Webmaster 

Tools
Submit a valid sitemap

Crawlable Content is 

KING! 

•If a bot can’t see or read it, it doesn’t 

exist. I.E. Images & Video

•Every page needs crawlable text.

Canonicalize your URLs 
(eliminate duplicate content from 

the start)

Do your Keyword 

Research

•Create a targeted list of keywords per 

page (use them across the page –

page name, meta tags, title, 

description, alt tags, etc)

Image & Video 

optimization –

•Bots can’t see images or videos, use 

your alt text

One H1 tag per page. 

It needs to be keyword rich!

Use the Title Tag  

(Target keywords still towards the 

front)

Write a compelling Title & 

Description 

Use Structured Data & 

Schema
Links & Social



What’s 
important to 
Bing

What’s 
important to 
You

What’s 
important to 
Searchers



What’s 
important to 
Searchers

What’s 
important to 
Bing



Can your [potential] customers find you? 





• Search Engine specific performance data

• Indexability and Crawlability status

• Ability to submit Sitemaps & URLs

• Diagnostic toolsets

• Notifications and messages about issues











Focus on the user experience on site (stickiness factors) and user actions.



Create different types of 
content to reach customers 

at different stages of the 
consumer purchase journey.





If the content isn’t adding 
value to your 

[potential or existing] 
customers then what is it’s 

value? 

Do you need it?



Can your [potential] customers find you? 

Are they finding what they need? 



What’s 
important to 
Bing

What’s 
important to 
You

What’s 
important to 
Searchers



What’s 
important to 
Bing

What’s 
important to 
You

What’s 
important to 
Searchers



Submit a valid sitemap Mobile Friendly Optimize for Speed

Crawlable Content is 

KING! 

•If a bot can’t see or read it, it doesn’t 

exist. I.E. Images & Video

•Every page needs crawlable text.

Image & Video 

optimization –

•Bots can’t see images or videos, use 

your alt text

Canonicalize your URLs 
(eliminate duplicate content from 

the start)

Do your Keyword 

Research

•Create a targeted list of keywords per 

page (use them across the page –

page name, meta tags, title, 

description, alt tags, etc)

One H1 tag per page. 

It needs to be keyword rich!

Use the Title Tag  

(Target keywords still towards the 

front)

Write a compelling Title & 

Description 

Use Structured Data & 

Schema
Links and Link Building





C
ra

w
la

b
ili

ty • XML Sitemaps

• Robots.txt

• Navigational 

Structure

• URL Structure

S
it
e
 S

tr
u

ct
u

re
 

• Indexable 

Content 

• URL Structure & 

keyword usage

• Links

• Site Hierarchy

• Navigation 

(breadcrumbs, 

style, etc)

• HTML

O
n

-P
a
g

e • Search Engine 

friendly design

• Schema Mark-up

• In Header (Titles, 

Descriptions, ALT 

Text)

• In Body 

• Header Tags: 

H1, H2, H3 

structure

• Alt Tags

• Keywords 

within content

• Anchor Text

C
o

n
te

n
t • Based on 

keyword research

• Unique content –

don’t “borrow” 

from others

• 250+ words 

minimum

• Content 

management 

(301s / 404s)

• Link canonical 

pages 

• Create new and 

relevant content 

frequently

Li
n

k
s • Internal (top 100)

• External (signal of 

quality) 

• Natural Link 

profile and 

anchor text

• Content Planning 

– where links 

come and go to

S
o

ci
a
l

• Share content –

grow a 

community (build 

links and trust)





ROBOTS.TXT, Page Status Codes, Canonical Tag

<REL=FOLLOW>, <REL=NOFOLLOW>

❑ Sitemaps







Daily 

• When you 

receive Email 

Notifications

Monthly

• Crawling Errors

• Changes in 

Indexed content 

• Top performing 

keywords

• Dashboard

Regularly

• Sitemap 

submissions

• SEO Reports

When you Make 

Updates

• Use Fetch as 

Bing

• Site Move 

Feature

• Update your 

Sitemap

• Robots.txt / 

Index tags

• Pages Indexed



High level insights

• Site Traffic & Impressions

• Crawling & Indexing



















Ignore URL parameters

https://www.bing.com/webmaster/configure/ignore/parameters?url=http://advertise.bingads.microsoft.com/










What’s 
important to 
Bing

What’s 
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What’s 
important to 
Searchers

What’s 
important to 
Bing

What’s 
important to 
You

Relevance





SEO is a Long Term 

Investment

You Need Webmaster 

Tools
Submit a valid sitemap

Crawlable Content is 

KING! 

•If a bot can’t see or read it, it doesn’t 

exist. I.E. Images & Video

•Every page needs crawlable text.

Canonicalize your URLs 
(eliminate duplicate content from 

the start)

Do your Keyword 

Research

•Create a targeted list of keywords per 

page (use them across the page –

page name, meta tags, title, 

description, alt tags, etc)

Image & Video 

optimization –

•Bots can’t see images or videos, use 

your alt text

One H1 tag per page. 

It needs to be keyword rich!

Use the Title Tag  

(Target keywords still towards the 

front)

Write a compelling Title & 

Description 

Use Structured Data & 

Schema
Links & Social


